
began an association with Gordie Howe, aka Mr. 
Hockey. Howe, who recently turned 82 years of 
age, was announced as an official spokesperson 
for the Hawkesbury, Ont. based hearing com-
pany on Dec. 2, 2009. One of his first duties 
was to undertake a public hearing assessment 
at the Helix Hearing Care Centre, a member 
of the Lifestyle Hearing Network, in Windsor, 
Ont, near his home in Michigan. During the ex-
amination, Howe’s audiologist explained that 
he has a high frequency hearing loss, a com-
mon type of hearing impairment among seniors 
that develops gradually over several years. This 
type of loss impedes the ability to understand 
speech, particularly in noisy environments. 
The subtle onset of this type of hearing loss 
makes it even more difficult to realize and 
accept. 

After reviewing the results of his hearing 
assessment, Howe’s Lifestyle audiologist pre-
scribed and fitted him with two open-fit hear-
ing aids. “These hearing devices are unlike 
those that were dispensed a generation ago,” 
says Geigel. Gordie’s hearing aids are min-
iature behind-the-ear devices which deliver 
sound through a virtually invisible thin tube 
that fits over the ear and into the canal. Hear-
ing aids have come a long way, and should 
no longer be associated with cumbersome de-
vices that are cosmetically unappealing,” says 

Geigel. Howe added the following statement, 
all of which, by the way, is available for view 
on the Lifestyle web pages, “I am really look-
ing forward to helping people understand the 
importance of having their hearing tested, and 
I hope that I can help promote the advantages 
of good hearing health care.” 

Speaking of sports, another of the fastest 
growing sports in terms of participation for 
all ages in Canada the past twenty years has 
been golf. According to a recent report in Golf 
Digest, there is a direct correlation to hearing 
loss and your performance on the golf course. 
In fact, a very easy test can be performed to 
illustrate the degree of difficulty sports can be 
with reduced hearing. Put a couple of plugs 
in your ears and swing a golf club. Try to 
stickhandle. I’ve done it and it’s actually quite 
amazing to notice the increase in the degree 
of difficulty. Everything you do physically can 
be affected by hearing loss. 

According to Geigel, The Lifestyle Hear-
ing Corporation and the Helix Hearing Cen-
ters in Ottawa are “proud Canadian compa-
nies.” “We are removing the stigma about 
people losing their hearing; it is okay to have 
a hearing loss.”

For more information on any issue 
involving your hearing please go to 
www.lifestylehearing.ca

By Liam Maguire

The odds are pretty good you know some-
body with a degree of hearing loss or are 
dealing with it yourself. In an era where we 
rush to take care of so many other things 
medically, the ears and hearing may some-
times be left unattended. Usually there’s not 
a degree of pain or discomfort. Nothing is 
noticeable visually and if you turn your head 
slightly, ask people to repeat what they said, 
or simply move in closer, you are able to get 
by. When people age normally, gradual hear-
ing loss happens so slowly and steadily that 
those who suffer from it tend not to notice it 
immediately, but instead try to adapt to their 
limited hearing. In fact, the average delay for 
a person who develops hearing loss to seek 
services is seven to 10 years. The hearing 
impaired often ignore the increased problems 
they have hearing, particularly in noisy situa-
tions because they think it’s a normal aspect 
of their aging, or they don’t want to confront 
the stigma associated with hearing loss. 

Here’s the more staggering statistic...hear-
ing loss is the second fastest growing disease 
after cancer. It is reaching epidemic propor-
tions and now there is a lifestyle national 
movement to stem the stigmatism and the 
optics we all have of the peddlers with the 
large hearing aids and cones designed to 
help our grandparents hear what we want for 
Christmas. Guess again folks, hearing loss 
is up 248% in children primarily due to the 
heavy use of personal listening devices, so 
be prepared to start taking this very seriously 
and at a much earlier age. It is affecting ev-
erybody and much sooner than ever before. 

Meet Jeff Geigel, the 37-year-old President 
and CEO of the Lifestyle Hearing Corporation. 
Geigel was born in Embrun, just south east of 
Ottawa, and he now resides in Hawkesbury, 
Ontario with his wife and two children. He’s a 
former Councillor of Russell Township (second 
youngest ever in the Ottawa area) and he has 
worked his way up through the health industry 
specifically the hearing lifestyle. In the mid- to 
late-1990s, he was a businessman and a health 
care professional through the Helix Hearing 
care of America, where his mandate was the 
opening and acquisition of Hearing Care Cen-
ters. Geigel sold his operation to an American 
company in 2001 and became involved in 
a company called Sonic Innovations, on the 
supply side. He stayed there seven years and 
advanced to the title of VP of Operations. In 
2008, with business plan in hand, he came back 
to the Lifestyle Hearing Corporation, bought it 
back and is now the President and owner. 

 “My father was born with hearing loss 
and my grandfather had serious hearing prob-
lems due to the Second World War and his 
work in the mines in his native Austria and in 
Timmins after the family immigrated. Going 
to clinics was a monthly routine for our fam-
ily,” says Geigel. From that base he devel-
oped early-on the principle of providing su-
perior patient care and a ‘patient first motto.’ 

He now oversees an operation that has thir-
ty-two outlets in Ontario with affiliations to 
seventy-odd lifestyle hearing centers once you 
include the Hastings Hearing Centers in Mani-
toba. And the mission statement says it all:
• To become the first national provider of 

independent hearing healthcare through a 
network of affiliated clinics coast to coast. 

• To assist independents establish clear goals 
in order to help them build their practice 
and create sustained value for their employ-
ees, their patients, their community, their 
family and their ownership. 

• To deliver first class business-best practices 
to independent hearing healthcare profes-
sionals while helping them exceed the ex-
pectations of their patients. 

• To assist independent hearing healthcare pro-
fessionals in establishing and strengthening 
their local presence. 

• To promote healthy lifestyle through healthy 
hearing. 

 Geigel plans to achieve these goals by in-
creasing brand awareness, increasing the level 
of service and promoting the industry. Increas-
ing awareness and promoting the industry goes 
hand-in-hand with marketing and this is where 
Canada’s national past-time, the sport of hock-
ey, coincided with this disease. “We had 22 
million Canadians watching us win gold in the 
men’s hockey on February 28 th, in Vancouver,” 
says Geigel. Clearly there’s a connection with 
this sport and being Canadian so, in the fall 
of 2009, we partnered with the Ottawa Sena-
tors, becoming the first hearing company to 
ever become involved in such a partnership. 
“This new sponsorship is a great opportunity to 
highlight the importance of healthy hearing in 
all areas of our lives, including sports. Whether 
on the ice, on the sidelines, or watching from 
the comfort of your home, good hearing helps 
to better experience the game of hockey,” stated 
Geigel on the Lifestyle Hearing website. “And 
no question, it increased our brand awareness in 
the Ottawa market.” 

That approach was ratcheted up a notch 
a few months later when Lifestyle Hearing 

Today, Gordie is serious about his hearing.  
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Helix Hearing Care – part of the Lifestyle Hearing 
network sweeping Canada and beyond

Lifestyle Hearing President Jeffrey 
Geigel with Gordie Howe at a recent 
Ottawa Senators home game. 
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